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IF'EOMAPKETHUHI: HAITPAM MAPKETUHI'OBOI'O AHAJII3Y

TepMmiH  «reomMapKeTHHI»  O3HAYa€  aHali3  EKOHOMIYHUX  Ta
nemMorpadiuHuX JaHUX MOB’SI3aHUX 3 KOHKPETHOIO 30HOI0  0OCIYrOBYBaHHS
KJIIEHTIB JJIS JUISl OTPUMAaHHS 1HCTPYMEHTIB IUIaHYBaHHS IIbOBUX MapKETHHTOBHUX
cTpateriii. BUKOpUCTOBYIOUHM KapTy 3a OCHOBY, KOPHUCTYBau MOKE MEperjsiiaTh
iH(poOpMaIlll0 NP0 KOHKYPEHTIB, pIBEHb CIOXHUBaHHA, JUCTpUOYIIIO, KApTU
JOSUTBHOCTI 200 OIIHKY JIOXO/1B i1 BUKOPUCTOBYBATH 111 JIaHi IMiJT 4aC pO3POOKH.

['eomapkeTuHr, 1€ cydyacHUl MiaxiA, SKUM 3a0e3nedye CcTpaTeriuHy
HOIATPUMKY THM, XTO MpAIlO€ B KOMEPIIIHOMY CEKTOpi ab0 XTO CTHUKAa€ThCS 3
peopranizaifiero B o0xacTi po3apiOHux mpopaxiB. [Hdopmartuzallis MmporieciB i
MPOCTOTAa BUKOPUCTAHHS CYYaCHUX 1HCTPYMEHTIB J03BOJISIOTH 3a0IIaXKyBaTH dac
Ta TPOIIII.

['eomapkeTHHT B CydYacHOMY CBITI AKTHBHO BHUKOPHUCTOBYETHCS MJIs
PO3BUTKY O13HECY TOPTiBII, MOCIYT, OyIIBHUIITBA Ta MICHKOI 1HGQPACTPYKTypH. 3a
JIOTIOMOTO0 T€OMApKETHHTY, MOKHA BUOpATH ONTHMAJIBHE MIcCIIe i Oy IIBHUIITBO
o0'ekTa a00 BIOKPUTTSA TOYKHU AJig Oi3Hecy. ['eOMapKeTHHT AornomMarae 3HU3UTH
BUTPATH Ha BIAKPUTTA HOBUX TOYOK, 3OUIBIIMTH BIJBIAYBaHICTH Ta TMiaiOpaTh
ONTUMAJIbHUM ACOPTUMEHT Y TOMY UM IHIIOMY pailoHI MICTa 3 ypaxXyBaHHSM
KOHKYPEHIIIi.

VY CBITI ICHYIOTH PI3HI METOJUKH TPOBEACHHS TE€OMapKETUHTOBOTO
JTOCIIIJIPKEHHS Ta aHai3y NPOCTOPOBUX (AKTOPIB.

JlanHs sIKi Ciil BpaxoBYyBaTH TMPU TPOBEIECHHI T€OMAapPKETHUHTOBOTO
JIOCIIHKEHHS

- KUIBKICTb JIFOJIEH, SIKI )KUBYTb MOOJIM3Y TUIAHOBAHOTO 00’ €KTa M YUCIIO

NOTEHUIWHUX MMOKYTIIB TOBAPIB 1 OCIYT;
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- iH(QpacTpyKTypa pailoHy B IIOMy, 1i HEIOJNIKH Ta TepeBaru B
MOPIBHSHHI 3 IHIIMMH paiioHaMU;

- ycHiX KOHKYPEHTIB Ha AOCIIIKYBaHiil TepUTOPIT;

- 5Kl TOBapH Ta IMOCIYI'HM KOPHUCTYIOTHCS MOIYJISAPHICTIO Y MEIIKAHIIIB
JOCITI)KYBaHHOTO 00’ €KTY.

- mpuBabIUBICTH MicTa a00 KOHKPETHOI TOUKH JIJIsl IHBECTHIIIMN.

['eoMapKeTHUHIOB1 1OCIIIKEHHSI JOTIOMOKYTh IPUIIMAaTH BaXKJIUB1 PIILICHHS:

- KepiBHHKaMm po3apiOHOro Oi3Hecy (BIaCHHMKaM TOPTOBHX MEPEK,
0aHKIB);

- aHaJITHKaM y Trajly31 pUTEiIy Ta IEBEJIONMEHTY;

- pEeKJIaMHHMKaM 1 MapKeToJIoram;

- MEHeIKepaMm 3 pO3BUTKY;

- (QaxiBUsAM 3 POAAKY;

- 1HBecTopam;

- OLIIHIOBAYaM.

3a TONOMOI'OK0 T€OMApKETUHTY MOXKHa!

- IHTerpyBaTHCS y PO3BUTOK TEPUTOPIi, BrajaTd «TPEHI», B SIKOMY
pPYXa€eTbCA MICTO, Ta PO3MIILILYBAaTH CBOI TOPIroOBI TOYKM ab0 OymyBath 00'€KTH 3
ypaxyBaHHSAM TPEHY;

- YCYHYTHU IIPOCTOPOBY HEBIJIMOBIAHICTh MI>K TOMTUTOM Ta MPOIO3HUIIIEIO;

- BUOMpaTH ONTHMAaJIbHE PO3TallyBaHHS y MPOCTOPI Ta ONTHUMI3yBaTH
MPOTIO3HUIIIT 111 BUOPAHOTO pPO3TAllyBaHHS

- YyTpUMYBaTH HasiBHI pUHKOBI MO3UIIIi 32 IOMTOMOTOI0 BIIKPUTTS HOBHUX
TOYOK Ta 3aKPUTTS CTApUX, HEPEHTAOCTHHUX;

- CKOPOTHUTH YU PO3IIMPUTH OIOHKET HA YTPUMaHHS TOPTOBUX TOUYOK;

- OIIIHWTH BIUTUB BIAKPHUTTSI HOBUX TOPTOBUX TOYOK KOHKYPEHTIB;

BucHoBku. I'eomapkeTuHr, e Cy4YacHUU MAX1I, SIKUU

JI03BOJISIE AaHAJII3YBaTH €KOHOMIKY IEBHOI 30HM OOCITYyroByBaHHS KJI€HTIB. baraTto
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3MIHHUX TIOKQXYHKIB (CKJIaJ] HACEJICHHS, NPHUCYTHICTh KOHKYPEHTIB, pIBCHb
CIIO’)KMBaHHS) BPaxXxOBYIOTHCS Pa3oM Yy IIPOTHO31 Ta Yy BHOOpI Kpalioro Micis, B
SKOMY MO’KHa 3aro4yaTKyBaTH HOBWI Oi3Hec. Bce 1e 103BoJis€ MiANmpHEMCTBAM
31MCHIOBATH CTATET1YHUN BX1Jl HA PUHOK.

['eomMapKeTHHT, 11e MOTYKHUHN IHCTPYMEHT IS TiANPUEMCTB, SKi TParHyTh
OXOIUTH Ta 3PO3YMITH CBOIO IIUIBOBY ayAMTOpi0. BukopucTOBYIOUM naHi mpo
MICIIE3HAaXO/DKCHHST ISl HaJaHHS TIEPCOHANI30BAHOTO JIOCBIAYy Ta peKJIaMH,
HiAMPUEMCTBA MOXKYTh 30UTBIIINTH CBOI IIIAHCH MIEPETBOPUTH MOTCHIIMHUX KIIIEHTIB

Ha pCaJIbHUX.
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FEATURES OF DIGITAL MARKETING CAMPAIGNS IN CONDITIONS

OF UNCERTAINTY

Nowadays, digital advertising provides marketers with unparalleled
innovation. In order to achieve great success in this field, it is important to have a
thorough understanding of the principles underlying the market and the advantages
it can provide. Marketers can accurately determine how many individuals have
viewed an advertisement and how many have engaged in other conversion actions.
In 2018, digital advertising revenues reached $108 billion, an increase of 117% from
2014. [4]. Social networks are divided not only by topic and purpose, but also by
size: Facebook has more than 1.8 billion active users, YouTube — 1 billion,
Instagram — 600 million, Twitter — 300 million and LinkedIn — 100 million [1].
Market experts stressed [5] that when evaluating the effectiveness of social media
advertising campaigns, they face the problem of the lack of universal tools, and
therefore integrate such tools as Facebook Ads Manager and Google Analytics. Out

of 39 main evaluation factors, company managers identified the key factors for



