11 MDXHAPOJHA HAYKOBO-TIPAKTUYHA IHTEPHET-KOH®EPEHIIA «IMIIEPATUBYA EKOHOMIYHOI'O 3POCTAHHSA B
KOHTEKCTI PEAJII3ALILI [JIOBAJIBHMX LIUIEN CTAJIOI'O PO3BUTKY» 10 YEPBHS 2022 POKY

1. Tpamumiitai metogonorii. [lependavaeTbcsi MOKPOKOBE BUKOHAHHS MPOEKTY
3 XpPOHOJIOTIYHOIO  pealizaii€lo  yHops/IKOBaHMX  3aBlaHb.  HaitOinbimoro
PO3MOBCIO/IKEHHST HaOyla KackaJHa MOJENb YNPaBIiHHSA MPOEKTaMH, TAKOXK BiOMa
sk Waterfall [2].

2. I'myuki metonosnorii. Ilepenbadaerbcst po3OUTTS poOIT HAa HEBEJIMKI €Taly,
10 JJa€ MOYJIMBICTh MOCTIHHO 31MICHIOBATH MOHITOPUHT PE3yJIbTaTiB Ta OMIEPATUBHO
BHOCHTH aKTyaJIbHI KOpeKTUBH. J{0 maHoi rpymu BigHOcaThes Scrum ta Kanban.
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BRAND FORMATION TO ENSURE UKRAINE'S INTERNATIONAL
COMPETITIVENESS

Based on the indicators of the real volume of foreign investments, modern
Ukraine is an insufficiently investment-attractive country for foreigners. First of all, it
is advisable to try to change this situation with the tools of national branding, as it is

considered to be an effective means of influencing modern world processes. The
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effectiveness of national branding largely depends on the quality of the main stages
of its formation:

1. Defining the goals and objectives of state branding.

2. Research of the formed stereotypes about the countries.

3. Formation of preferences, expectations, original features and characteristics
that a positive brand of the state should have.

4. Development of strategy and tactics of state brand formation, covering the
translation of the constructed state brand into real contexts (visual, verbal,
communicative).

5. Control over the implementation of state branding programs.

6. Evaluation of intermediate results and adjustment in case of necessity of
strategy and tactics of state branding.

7. Monitoring the effectiveness of the formed brand of the state.

In order to form a positive image of Ukraine, it is advisable to bring to the
attention of the international community the information that this is a European
country with huge raw materials and fertile land potential. It is also important to
inform that Ukraine is inhabited by a cultured and highly intelligent population. The
facts of countless heroism and romanticism of the Ukrainian nation, cultural heritage
- embroideries, songs, dances, handicrafts, etc. can be used in the national branding.

The image of Ukraine is also shaped by the brands of its business structures.
However, Ukraine has a great resource potential for the development of new business
structures and the formation of niches in markets in other sectors of the economy. It
is already known that a strong basis for the economic well-being of any country is the
export of finished products, not raw materials. Thus, changes in the structures of the
economic, social and political structure of the country will contribute to the formation
of the Ukrainian brand.
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KuiBchkuii HaIlloHAILHUM YHIBEPCUTET TEXHOJIOTIN Ta JU3aiiHy

OCOBJIMBOCTI YIIPABJIIHHSI TOTEJIBHO-PECTOPAHHUM
BIBHECOM B YMOBAX BOEHHOI'O CTAHY TA B [IEPIOJ
MICJIIBOEHHOI PO3BYJ1OBHU

Arpecis palmcTiB MOBHOK MIpOIO CHPUYMHUIIA €EKOHOMIYHY KpU3y B YKpaiHi,
amke Oyyo 3pyilHoBaHO OaraTo MIANPUEMCTB pi3HOro macmraby Ta Gdopmu
BJIACHOCT1, BOMTO 0araTo MUPHOI'O HACEJICHHs Ta Mapalli3oBaHa JIOTICTUKA B KpaiHi.
['otenpHO-pecTOpaHHMil Oi3HEC B Halli KpaiHl TeX BiAYYB Ha coOl BIUIMB
MOBHOMACIITA0HOT BIHU B YKpaiHi.

Ha TrenepimHiii yac BenuKa KUIBKICTh MIANPUEMCTB CEKTOPY TOTEIbHO-
pectopanHoro Oi3Hecy 3ITKHYyJach 3 MPOOJEMOI0 BHCOKOI MIHJIMBOCTI €JIEMCHTIB
30BHIIIHBOTO  CEPEJOBUINA, HEBU3HAYCHICTIO JCSIKUX HANpsSIMIB JEp>KaBHOTO
peryJIIOBaHHS iX MISUIBHOCTI B YMOBaX SIK1 CKJIaMCsl. SIKIO Mij yac KapaHTUHY JIIOJIU
HE Majii 3MOTH, a 1HOI, 1 OakaHHsS BIABIAYBAaTH 3aKJIaJld XapuyBaHHS Yepe3 PU3UK
MIIXOMUTA KOPOHOBIPYCHY 1H(EKIi0, TO 3 TMOYaTKOM BOEHHUX [IA Ta
3aMpOBaKEHHSIM BOEHHOTO CTaHy, BIABIAYBaHHS PECTOPaHIB CTaJIO HEMOKIMBUM
JUTSI COT€Hb THUCSAY YKPATHINIB Ta TocTed kpainu. OOCTpiin, BIITIK HACEICHHSI, T IIHHS
3apIiaTH, BIACYTHICTH pOOOTH — 1€ T€, III0 MaJI0 BEJIMYE3HHUM BIUIMB Ha (POPMYBaHHS

rOTeILHO-PECTOPAHHOTO O13HECY.
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