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3RQRPDUHQNR�,KRU
&DQGLGDWH�RI�(FRQRPLF�6FLHQFHV��$VVRFLDWH�3URIHVVRU��$VVRFLDWH�3URIHVVRU�RI�
(FRQRPLF�0DUNHWLQJ�DQG�&RPPXQLFDWLRQ�'HVLJQ�'HSDUWPHQW�.\LY�1DWLRQDO�
8QLYHUVLW\�RI�7HFKQRORJLHV�DQG�'HVLJQ

6DSLDQ�$OLQD
0DVWHU�RI�(FRQRPLF�0DUNHWLQJ�DQG�&RPPXQLFDWLRQ�'HVLJQ�'HSDUWPHQW�.\LY�
1DWLRQDO�8QLYHUVLW\�RI�7HFKQRORJLHV�DQG�'HVLJQ
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,QWHUQHW�PDUNHWLQJ�WRRO�w�6(2�RSWLPL]DWLRQ�RI�WKH�HQWHUSULVH�VLWH�

7KH�SXUSRVH�RI�WKLV�DUWLFOH�LV�WR�FRQVLGHU�LVVXHV�UHODWHG�WR�WKH�SHFXOLDULWLHV�RI�
WKH�XVH� RI� VHDUFK�HQJLQH�RSWLPL]DWLRQ� LQ� WKH� LPSOHPHQWDWLRQ�RI�D� FRPSUHKHQVLYH�
PDUNHWLQJ�VWUDWHJ\�LQ�WKH�GLJLWDO�HQYLURQPHQW�

5HVHDUFK� PHWKRGRORJ\�� 7KH� UHVHDUFK� PHWKRGRORJ\� LV� V\VWHP�VWUXFWXUDO� DQG�
FRPSDUDWLYH� DQDO\]HV� �WR� VWXG\� WKH� DSSOLFDWLRQ� RI� VHDUFK� HQJLQH� RSWLPL]DWLRQ� LQ�
WKH�SURFHVV�RI�LPSURYLQJ�WKH�HIILFLHQF\�RI�WKH�FRPSDQ\�RQ�WKH�,QWHUQHW���PRQRJUDSK�
�WKH� VWXG\� RI� YDULRXV� VRIWZDUH� VROXWLRQV� LQ� WKH� ILHOG� RI� GLJLWDO�PDUNHWLQJ��� HFR�
QRPLF�DQDO\VLV��ZKHQ�DVVHVVLQJ�WKH�HIIHFWLYHQHVV�RI�WKH�XVH�RI�6(2�LQ�WKH�SURFHVV�
RI�DWWUDFWLQJ�WKH�WDUJHW�DXGLHQFH�DQG�LWV�LPSDFW�RQ�WKH�JURZWK�RI�FRQYHUVLRQV��

7KH� VFLHQWLILF� QRYHOW\�w� IHDWXUHV� RI� XVLQJ� VHDUFK� HQJLQH� RSWLPL]DWLRQ� DV� DQ�
HIIHFWLYH�WRRO�RI�GLJLWDO�PDUNHWLQJ�LQ�PRGHUQ�FRQGLWLRQV�DUH�UHYHDOHG��7KH�H[SHGLHQF\�
RI�XVLQJ�6(2�WR�LQFUHDVH�WKH�OHYHO�RI�FRPSHWLWLYHQHVV�RI�WKH�FRPSDQ\�RQ�WKH�,QWHUQHW�
LV� SURYHG�� $� VHW� RI� ,QWHUQHW� PDUNHWLQJ� PHDVXUHV� WR� VWUHQJWKHQ� WKH� FRPSDQ\sV�
FRPPXQLFDWLRQV�ZLWK� WKH�WDUJHW� DXGLHQFH� LQ� WKH�GLJLWDO� HQYLURQPHQW� LV� UHYHDOHG��
DV�ZHOO�DV�WKH�UROH�LQ�WKLV�VWUXFWXUH�RI�VHDUFK�HQJLQH�RSWLPL]DWLRQ�LV�RXWOLQHG��7KH�
H[SHGLHQF\� RI� EXLOGLQJ� D� VHPDQWLF� FRUH� DV� D� EDVLF� HOHPHQW� RI� VHDUFK� HQJLQH�
RSWLPL]DWLRQ�RI�D�FRPSDQ\sV�ZHE�UHVRXUFH�DQG�FUHDWLQJ�SUHFRQGLWLRQV�IRU�ORQJ�WHUP�
SURYLVLRQ�RI�KLJK�SRVLWLRQV�RI�WKH�VLWH�LQ�VHDUFK�VHUYLFHV�LV�SURYHG��7KH�VXEMHFW�RI�
WKH�UHVHDUFK�LV�WKH�DSSURDFK�WR�WKH�SRVVLELOLW\�RI�XVLQJ�VHDUFK�HQJLQH�RSWLPL]DWLRQ�
PHWKRGV� LQ� PRGHUQ� FRQGLWLRQV� WR� HQVXUH� D� KLJKO\� FRPSHWLWLYH� SRVLWLRQ� RI� WKH�
FRPSDQ\�DQG�LWV�ZHE�UHVRXUFHV�LQ�WKH�GLJLWDO�VSDFH�LQ�WKH�ORQJ�SHULRG�

&RQFOXVLRQV��7KH�GLJLWDOL]DWLRQ�RI�EXVLQHVV� OHDGV�WR�WKH� LQWHQVLILFDWLRQ�RI�WKH�
XVH� RI� YDULRXV� GLJLWDO�PDUNHWLQJ� WRROV�� DPRQJ�ZKLFK� VHDUFK� HQJLQH� RSWLPL]DWLRQ�
RFFXSLHV�DQ�LPSRUWDQW�SODFH��6(2�RSWLPL]DWLRQ�RI� WKH�FRPSDQ\sV�ZHEVLWH� LQYROYHV�
WKH�LPSOHPHQWDWLRQ�RI�D� VHW�RI�PHDVXUHV�DLPHG�DW�LQFUHDVLQJ�WKH�SODFH�RI�WKH�UH�
VRXUFH� LQ� VHDUFK� UHVXOWV�� ,QQRYDWLYH� DSSURDFKHV�PDNH� LW� SRVVLEOH� WR� LQWHJUDWH� DQ�
XS�WR�GDWH�NH\ZRUG�OLVW�LQWR�LPSRUWDQW�HOHPHQWV�RI�D�FRPSDQ\sV�ZHE�UHVRXUFH�DQG�
WR�FRQVWDQWO\�XSGDWH�OLEUDULHV�LQ�RUGHU�WR�HQVXUH�KLJK�VHDUFK�HQJLQH�UDQNLQJV�

.H\ZRUGV�� DXGLHQFH�� ,QWHUQHW� PDUNHWLQJ�� VHDUFK� HQJLQH� RSWLPL]DWLRQ�� VLWH��
WDUJHWHG�WUDIILF�
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ЗАПРОВАДЖЕННЯ�“ННОВАЦ“ЙНИХ�“НСТРУМЕНТ“В�“�ЗРОСТАННЯ�КОНКУРЕНЦ“��М“Ж�
КОМПАН“ЯМИ� В� ЦИФРОВОМУ� СЕРЕДОВИЩ“�� ±УБs�КТИ� П“ДПРИ�МНИЦЬКО�� Д“�
ЯЛЬНОСТ“� АКТИВНО� ВИКОРИСТОВУЮТЬ� ПЕРЕДОВ“� “НСТРУМЕНТИ� ЦИФРОВОГО�
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®СОБЛИВУ�УВАГУ�КОМПАН“��ПРИД“ЛЯЮТЬ�СТВОРЕННЮ�ВЛАСНИХ�САЙТ“В�“�ВЕДЕН�
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